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If you would like to receive more information about how to make a gift to 

United Way of Greater Battle Creek that lasts forever, 

please call Mike Larson or Chris Sargent at 269.962.9538 

or send an e-mail to Legacy@uwgbc.org. 

Unitedin unity is strength, in strength, stability, in stability, future

United Way of Greater Battle Creek has 
worked diligently and passionately to 
meet the growing needs of our community 
for more than 85 years.  United Way has 
had a profound impact on the health and  
community by supporting families and  
programs that provide food, shelter, educa-
tion and more.

Yet each year, United Way faces the chal-
lenge of an annual campaign, the success 
of which dictates the level of community 

investment the organization can provide.  As needs grow and change, and 
economic cycles fluctuate, it becomes essential to engage in strategic  
planning for resources that will help meet the challenges of tomorrow.

United Way of Greater Battle Creek and the Battle Creek Community Foun-
dation bring together more than one hundred years of excellence in commu-
nity building.  Their respective strengths and expertise inspired leadership in 
both organizations to partner in building a unique planned giving and endow-
ment program.  These efforts will provide a lift in uncertain times, the ability 
to prepare for problems yet unimagined and a way to ensure United Way is in 
a position to leverage every opportunity for the good of the community.

Through the United Legacy Endowment, 
you can keep giving forever.  This is because 
United Way invests the endowed funds 
through the Battle Creek Community Foun-
dation to ensure resources for the future.  All 
gifts to The United Legacy Endowment will 
support United Way of Greater Battle Creek 
perpetually, and the investment expertise of 
the Battle Creek Community Foundation will 
guide and administer those funds.

United Way Raises More Than 60% of Dollars Needed to Reach Goal

United Way of Greater Battle Creek 
is more than sixty percent of the 
way to raising the dollars needed 
to create opportunities for a better 
life for all. As the 2008 Community 
Solutions Campaign enters its last 
month, more than 60% percent of 
the money needed to meet the $5.1 
million goal has been pledged.  

“It is obvious that Kellogg Compa-
ny gave this year’s campaign a huge 
boost with their record contribution 
of $3.1 million,” said Cindy Ruble, 
campaign co-chair and superinten-
dent of Lakeview School District.  
“But I also think their contribu-
tion speaks volumes about what a 
generous community we live and 
work in. Faced with tough finan-
cial choices themselves, employees 
from many companies are rallying 
to help meet this year’s goal.”

Kellogg Company’s contribution 
is made up of employee and retiree 
gifts that are matched dollar-for-
dollar by the Company.

Several other accounts helped Unit-
ed Way reach beyond the sixty per-
cent mark. One of those companies 
is Duncan Aviation who has seen 
an increase of more than 15% in 
participation and an overall dollar 
increase of over 60%!  Duncan Avi-
ation is just one of the companies 
that hold several activities, from a 
live auction to pancake breakfasts, 
to engage employees in support-
ing the community through United 
Way.

Staff and administration at Lakev-
iew School District have seen first 
hand the effects of the services 
funded in part by United Way have 
on their students.

“I know for certain that there are 
families within our school district 
who have benefited from United 
Way funded programs,” said Ruble.  
“On one occasion a student just 
wasn’t himself and after working 
with him to uncover what was both-
ering him we discovered that he 
had a debilitating toothache and 
his family had no dental insurance.  

One call to the Family Health Cen-
ter and he was able to receive the 
care he needed with no cost to his 
family.”

The Lakeview School District staff 
has made a powerful statement 
that they believe in United Way 
and the programs they fund with 
a 49% increase in their campaign 
this year. 
   
The Battle Creek Enquirer came 
in with a 60% increase in dollars 
raised for the campaign while the 
City of Battle Creek saw more than 
a 10% increase in participation in 
their employee campaign.   And 
DENSO Manufacturing Michigan, 
Inc., the city’s largest employer, has 
seen an increase in the total amount 
contributed through employee con-
tributions and the dollar-for-dollar 
corporate match.

“It is very humbling to see the gen-
erosity of this community,” said 
Joe McCorkle, campaign co-chair 
and senior vice president, Bank of 
America.  “Many of these accounts 
are up this year thanks to the tre-

mendous work of the volunteers—
those in the workplace and those 
that serve on our Campaign Cabi-
net. The local support of United 
Way and its mission are remark-
able. I am so proud the greater 
Battle Creek community enthusi-
astically invests in improving the 
lives of our neighbors in need.” 

“We are certainly very grateful to 
the companies who have gotten 
us to this level,” added McCorkle.  
“But don’t forget, we still have a 
ways to go, and want to use this 
momentum to challenge those who 
have yet to make a donation to do 
so generously.  We need everyone’s 
help to raise the last 40% needed to 
meet our goal of $5.1 million.”

There is still plenty of time for 
you to help United Way meet this 
year’s goal.  If you’d like to learn 
how to make a gift to United Way’s 
2008 Community Solutions Cam-
paign please call United Way of 
Greater Battle Creek at 269.962-
9538 or visit the website at www.
unitedwaybattlecreek.org.

Final results of the 2008 Community Solutions Campaign will 
be announced at the 2008 Wrap-Up on Thursday, December 

11, 2008 from 4:30 to 5:30 p.m. at the Holiday Inn off Beckley 
Road.  Anyone interested in attending should call United Way 

of Greater Battle Creek at 269.962.9538.
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Impact Matters In Supporting Strong & Successful Families and Children

Albion-Homer United Way Kicks-off 2008 Annual Campaign

Coming off a successful 2007 cam-
paign, the mood at this year’s Albi-
on-Homer United Way campaign 
kick off was definitely upbeat.  
Local residents and dignitaries 
gathered at the Albion Best West-
ern on Tuesday, September 9 to 
officially kick off the 2008 annual 
campaign for the Albion-Homer 
United Way.  They enjoyed break-
fast, heard about the importance 
of the Albion-Homer United Way 

and the agencies it helps to fund, 
and geared up to raise money for a 
good cause.

2008 Campaign co-chair Fred 
Clarke, superintendent of Albion 
Public Schools announced this 
year’s goal of $100,000.

At the kick off more than $31,000 
in pacesetter gifts were announced.  
Pacesetters are companies and 
individuals that make their pledge 
early to give the campaign momen-
tum to grow on.  Currently the 
campaign is at roughly 45% of 
their goal.

Mr. Clarke is joined by Homer 
Superintendent of Schools Rob 
Ridgeway as co-chair of the cam-
paign.  Albion College President 
Dr. Donna Randall provided the 
keynote address for the breakfast, 
urging community members to 
support United Way.  

The 2006 and 2007 campaigns 
surpassed their goals by 41% and 
20% respectively, marking the first 
time in several years that the Albi-
on-Homer United Way had met its 
annual goal. 

“We’re really pushing ourselves 

to reach goal and hope the com-
munity will rise to the occasion 
again this year!” said John Ropp, 
executive director of Albion-Hom-
er United Way.  “We know this is a 
tough economic year for everyone, 
but on the same token it is during 
these difficult times that we see an 
increased demand for the programs 
we help fund.”

Ropp added that United Way’s new 
Live United branding message has 
three primary areas of focus: edu-
cation, income and health, making 
it only appropriate that Clarke and 
Ridgeway were chosen to chair 

this year’s campaign.  Both of them 
provide key local leadership in the 
educational sector.

“We’re looking forward to a suc-
cessful campaign,” Ropp said.  “We 
surpassed our goal by quite a bit the 
past two years, and we’re hoping to 
have the same success this year.”

The Albion-Homer United Way 
helps fund local non-profit agen-
cies that provide programs that 
help benefit the lives of citizens 
in Albion and Homer.  For more 
information contact Albion-Homer 
United Way at 517-629-2645.

At United Way of Greater Battle 
Creek we know that you donate 
to a charity because you want to 
make a difference, you want to 
have an impact in the community.

But how do we know your contri-
butions actually do just that – make 
a difference?

At United Way we know what 
donor dollars are achieving because 
we measure results of funded pro-
grams. We call “making a differ-
ence,” “making an impact,” and we 
measure how much impact United 
Way has in the greater Battle Creek 
area each year through responsible 
distribution of the funds in which 
we have been entrusted.

Impact is very simply “making 
a difference” in a community.  
United Way of America encour-
ages all local United Ways to use 
an “impact model.” This means 
United Ways changed from tradi-
tional fundraising organizations, 
supporting the needs of human 
service agencies, to organizations 
that work to identify and address 
critical concerns of the entire com-
munity. In Battle Creek, we moved 
to an “impact model” in 1999. As a 
result of that shift we began fund-

ing programs instead of agencies, 
enabling us to dive deeper into the 
underlying causes of critical com-
munity issues to create long-lasting 
change that can be measured over 
time.

In June 2008, United Way of Great-
er Battle Creek’s board of directors 
voted to invest $1,011,155 over 
three years in 24 programs that 
help create Strong and Successful 
Families and Children.  Volunteers 
looked at two specific focus areas 
when determining the Strong and 
Successful Families and Children 
program investments: 1) nurturing 
children and youth and strengthen-
ing families and 2) preventing teen 
pregnancy.

Funding for these programs will 
begin July 1, 2009 and run through 
June 30, 2012.

United Way of Greater Battle 
Creek requires all programs funded 
through the Community Solutions 
Fund (pool of unrestricted donor 
dollars) to submit annual reports 
measuring their outcomes. An out-
come is the change in a participant 
during or after their involvement 
in a program. For example, an out-
come is not whether a participant 

attended a smoking cessation pro-
gram but is whether that participant 
actually stopped smoking. 

Over the next 
three years, 
through these 
inves tments , 
United Way 
anticipates the 
following out-
comes:

People with disabilities are -	
respected and accepted as viable 
and fully-participating mem-
bers of our community, attain-
ing increased self-sufficiency and 
quality of life.

Youth will demonstrate improve--	
ment in behavior indicators of 
self-confidence, social and aca-
demic competence, and caring 
and tolerant behaviors through 
positive mentor/youth engage-
ment.

As youth develop into adulthood, -	
they will become positive role 
models, exhibiting strong person-
al values and have the ability to 
set goals and realize their dreams.

Students will maintain a growth -	
rate of at least one grade level of 
achievement in reading and math.

Increased youth interest in social -	
justice, citizenship and civic 
engagement.

Youth will have safe home envi--	
ronments where their medical and 
developmental needs are being 
met.

Increased number of licensed fos--	
ter homes providing a safe, caring 
environment for our youth.

Parents will be empowered with -	
knowledge and skills to effec-
tively communicate about healthy 
sexuality with their children.

Increased number of teens will -	
make positive choices about sex-
ual activity, reducing the teen 
pregnancy rate.

Decreased number of youth vic--	
tims of sexual assault through 
prevention education.

Increased engagement by youth -	
and adults in volunteer activities.

 

United Way of Greater Battle Creek 
publishes an “Impact Report” each 
year showing the outcomes of 
funded programs. Our hope is that 
the data provided clearly illustrates 
exactly what donor dollars do to 
“impact” or “make a difference” in 
our community.  To view the full 
2007 Impact Report, please visit 
us online at www.unitedwaybat-
tlecreek.org/whatmatters.
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15th Annual Days of Caring
Thousands of area residents did everything from distributing food to 

those in need, building a home to give someone a new start, to decorating 
the downtown with scarecrows for United Way’s 15th Annual Days 

of Caring, in conjunction with Hands On Battle Creek..

Days of Caring connects volunteers with local non-profits and 
organizations enabling them to see first-hand the needs that exist in 
our community.  This year a record 2,500 volunteers participated 
in Days of Caring, including an extraordinary 1,800 volunteers 

from Kellogg Company.

Companies participating in this year’s Days of Caring include:

Battle Creek Community Foundation, Battle Creek Enquirer, Battle Creek 
Health Systems, Calhoun Intermediate School District, Consumers Energy, 
CSM Group, DENSO Manufacturing of MI, Inc., Duncan Aviation, Heri-

tage Assisted Living, Hi-Lex America, HUB International Midwest Limited,  
I I Stanley, independent individuals from the Federal Center, JCPenney, 
Kellogg Community Federal Credit Union, Kellogg Company, Macy’s,  
Miller College, Legal Services of South Central Michigan, Nationwide 

Insurance, Post Cereals, Ralston Foods, Semco Energy, Target,  
W.K. Kellogg Foundation.

Special thanks to the more than 20 agencies and 
organizations that hosted the volunteer groups!

Through the 15th Annual Day’s of  
Caring more than 20 agencies and  
organizations received volunteer  

services valued at more than $119,000.*
*According to Independent Sector the estimated dollar value of volunteer time is $19.51 per hour for 2007.
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Kellogg Company Employees and Retirees Raise $3.1 Million for United Way
On October 13, 2008, United 
Way of Greater Battle Creek 
announced that Kellogg Com-
pany will be making a record 
contribution of $3.1 million 
thanks to the generosity of their 
Battle Creek-based employees 
and retirees.  In addition to the 
financial contribution, more 
than 1,800 Kellogg employ-
ees participated in a Day of 
Caring service project.  These 
employees provided hands-on 
assistance to 12 organizations in 
Battle Creek.

The great news was delivered 
by Kellogg Company’s United 
Way campaign leadership team 
during a check presentation at 
the Food Bank of South Central 
Michigan, one of United Way of 
Greater Battle Creek’s 34 pro-
gram delivery partners.

“In a tough economy, Kellogg 
people stepped up with record  
contributions to United Way,” 
said Brad Davidson, president, 
Kellogg North America. “It’s 
gratifying to know that this 
remarkable generosity will be 
used to help local people meet 
their most basic needs.”

“When we set the community  
campaign goal at $5.1 million 
this year, we knew it was an 
aggressive number considering 
current economic conditions,” 
said 2008 Community Solu-
tions Campaign Co-chair, Joe 
McCorkle, senior vice presi-
dent, Bank of America.

The United Way Cam-
paign Cabinet is made up 
of a group of more than 30  
volunteers from around the com-
munity who dedicate their time, 
leading up to and throughout 
the Campaign, to help ensure a 
successful result for the com-
munity.

“When the campaign cabinet 
decided that anything less than 

was raised last year was unac-
ceptable, we all made a pledge 
to do everything within our 
means to make goal. Kellogg 
employees and retirees have set 
a great example and provided 
important momentum for the 
rest of the campaign!” added 
McCorkle.  

“The generosity exhibited by  
Kellogg people provides a 

call to action to open our wal-
lets and contribute to United 
Way according to our abil-
ity,” said Cindy Ruble, com-
munity solutions campaign  
co-chair and superintendent, 
Lakeview School District.  
It is no coincidence that the 
Food Bank was chosen as the 
setting for the check presenta-
tion as requests for food assis-
tance continue to top the charts 

at the 2-1-1 Call Center.  
In fact, this year, requests 
for food assistance have 
already increased thirty-
nine percent, this on top 
of last year’s record year.   
Members of the commu-
nity continue to struggle 
to provide basic needs for 
their families and it is in 
large part, thanks to the 
success of United Way’s 
campaigns, that additional 
dollars are able to be ear-
marked to help meet the 
ever-increasing need.  As 
part of its Day of Caring 
activities, Kellogg employ-
ees organized “Stuff the 

Truck” food drives at Kellogg 
facilities collecting more than 
7,300 pounds of food.

The Kellogg total is made up 
of employee and retiree pledg-
es, a dollar-for-dollar match of 
pledges from Kellogg’s Cor-
porate Citizenship Fund and 
revenues from fundraisers con-
ducted by employees during 
the campaign.  Employee-led 

fundraising activities such as 
a golf outing, bowling event, 
motorcycle ride and multiple 
live and silent auctions raised 
more than $196,000 of the com-
pany campaign total. 

Kellogg Company’s contribu-
tion is $300,000 more than their 
original goal of $2.8 million and 
$400,000 more than the 2007 
contribution.

Anyone interested in mak-
ing a gift to United Way 
of Greater Battle Creek 
should call 269.962.9538  
or visit www.unitedwaybat-
tlecreek.org to learn more.

IMPORTANT 
DATES!

Campaign Wrap-Up 
Thursday, December 11, 2008 

Annual Meeting 
Thursday, March 12, 2009




